POCKET GUIDE - 2026 EDITION - A/B VERSION

SEO to CEO

The Pocket Guide
A 30-Page Beginner's Update - Understand SEO's Past & Win
Visibility in Al Answers

In 2026, search isn't about ranking #1 anymore — it's about getting quoted in Al
answers.

This tiny guide shows you how SEO evolved over 20+ years and exactly how to adapt
so your content gets cited by Gemini 3, ChatGPT, Perplexity, and Google Al Overviews.
No fluff. Just the shift + simple steps.

By the end, you'll be able to: See why old tricks stopped working - Understand why Al
summarizes instead of linking - Write content that Al "wants to quote you" - Use a
ready checklist to boost visibility fast

2026 DATA-FRESH GEMINI 3 READY 30-DAY PLAN 50-Q FINAL TEST

CHAPTER FAQS

37%+ S8OOM 3-5
of people now start searches ChatGPT weekly users early sources cited per Al answer —
in Al tools 2026 be one of them
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FRONT MATTER - 60-SECOND GRASP

One-Page Cheat Sheet: SEO » GEO

The whole story in under a minute. Come back here any time you need a quick refresh.

Keywords Ruled. Stuff them in title, URL, headings, text - top spot.
2000-2005

Easy money, lots of spam.

Quality Wake-Up. Panda (thin content) + Penguin (bad links) killed
spam. Real quality + natural links won.

2006-2012

Intent + Mobile. Hummingbird understood full questions.
2013-2018

Mobilegeddon pushed phone-first. RankBrain added early Al.

Trust & Helpfulness. E-E-A-T became central. Helpful Content
Updates rewarded people-first writing.

Al Answers Dominate. Gemini 3 powers Google Al Overviews

2024-2026

globally. Conversational follow-ups everywhere. Citations > clicks.

x Old Goal New Goal
Rank #1 - Get clicks - Hope they Get cited/mentioned - Build authority
convert (even zero-click wins)

I Big 2026 Shift: Over 37% of people start searches in Al tools. Al summarizes instead
of listing links. Visibility = mentions in answers — not just page rankings.

"Write so Al wants to quote you."

The single best GEO mindset shift for 2026
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INTRODUCTION - WHY THIS MATTERS RIGHT NOW

Search Isn't the Same Anymore

Old Google pointed you to pages. You clicked. You read. You chose.

Today's Al — Gemini 3 in Google Al Overviews, ChatGPT, Perplexity — reads trusted
sources, picks the clearest answers, summarizes them, and often cites just 3-5 sources.
Many users stop right there. No click needed.

If your content isn't quoted or recommended, you're invisible to a growing group of
searchers. This pocket guide bridges the old world (SEO you already know) to the new
one.

f Core Promise: Understand SEQ's 20-year evolution and learn exactly how to adapt
so your content gets cited by Gemini 3, ChatGPT, Perplexity, and Google Al Overviews.

By the End of This Guide, You'll:

v See how search changed from keyword tricks to Al summaries
v Know why rankings matter less than being quoted by Al

v Understand what makes content irresistible to Gemini 3, ChatGPT & Perplexity

A

Have a 3-level checklist and 30-day plan to start today

A

Test your knowledge with a 50-question final quiz

The Librarian vs. The Teacher

( (
Old Google (Librarian) New Al (Teacher)
Hands you a list of book titles. "Here are 10 Reads the best sources, summarizes the
pages about headphones." You choose answer, says "Sony WH-1000XM6 tops the
which to open. list because..." — citing 3-5 trusted sources.
\ \

750M+ 16%+ Feb '26

Monthly Gemini app users (Jan of Google searches show Al Gemini 3.1 Pro released —
2026) Overviews smarter, conversational
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CHAPTER 1 - SEO HISTORY TIMELINE 2000-2023

The Quick Story: How SEO Got Here

Every update pushed in the same direction. Al search is where that journey ends.

ERA KEY CHANGE WHY IT MATTERED

Stuff keywords everywhere .

2000-2005 . Easy wins—but results were
- top rankings. Spam was

Keyword Era garbage. Users frustrated.
common.

Panda (thin/duplicate )
2006-2012 . Spam got penalized. Real
content) - Penguin . .
Quality Wake-Up . quality + natural links won.
(spammy links)

Hummingbird (full Google understood what
2013-2018 . . ]

questions) - Mobilegeddon you meant, not just what
Intent + Mobile .

- RankBrain you typed.

People-first content won.

2019-2023 BERT - E-E-A-T - Helpful . .
Search-engine-first content
Trust Era Content Updates .
punished.
Mini Case — Then vs. Now
( (
2010: Classic SEO Win 2026: Al Win
Blog ranks #1 for "best wireless Gemini 3 says "Sony WH-1000XM®6 top-
headphones" - thousands of clicks/ rated for noise cancellation..." = user stays
month. Traffic = revenue. in Al. Cited brands win visibility.
Unmentioned brands: invisible.
\ \

 The Through-Line: Every era pushed toward one thing — being genuinely useful to
real people. GEO is just the next step: being useful enough that Al quotes you by
name.
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FAQ - CHAPTERS 1-3

Frequently Asked Questions

Quick-answer Q&A to reinforce what you just read. Click a question to see the answer.
On the Cheat Sheet
What is the biggest single change from old SEO to 2026 GEO? v

Old goal was ranking #1to get clicks. New goal is getting cited/mentioned in Al answers to
build brand authority — even if users never click (zero-click visibility still wins)

Which era focused on fighting spam and low-quality content? v

2006-2012 — with Panda (thin/duplicate content) and Penguin (spammy backlinks). These
updates fundamentally changed what "good SEO" meant.

Why does the cheat sheet say "even zero-click wins"? v

In 2026, many searches end with Al summarizing the answer — being the cited source still
gives you visibility, trust, and authority even without a click to your site.

What does E-E-A-T stand for? v

Experience, Expertise, Authoritativeness, Trustworthiness — Google's framework for
judging if content is reliable and worth ranking/citing.

On the Introduction
Why read this guide in February 2026? v

Al now answers most questions directly (Gemini 3 in Al Overviews, ChatGPT, Perplexity) —
no click needed, so old SEO alone leaves you invisible to a growing share of searchers.

Is SEO completely dead? v

No — technical basics and quality content still feed what Al sees. GEO builds on top of good
SEO — you need both. Think of SEO as the foundation and GEO as the next floor.

What model powers Google Al Overviews in Feb 2026? v



Gemini 3 is the default (with Gemini 3.1 Pro handling complex tasks) — offering better
reasoning, conversational follow-ups, and smarter summaries than previous versions.

On SEO History
What did Hummingbird (2013) change about search? v

It shifted Google from matching keywords to understanding full questions and user intent —
e.g., "how to fix a leaky faucet" instead of just "leaky faucet fix."

What did Helpful Content Updates punish? 4

Content made primarily for search engines rather than real people — rewarding genuine,
expert, helpful writing while penalizing "SEO-first" low-value pages.

What is the through-line across all SEO eras? v

Every era pushed toward one thing: being genuinely useful to real humans. GEO is just the
next evolution — being useful enough that Al cites you by name in its answers.
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CHAPTER 2 - THE Al EXPLOSION 2024-2026

How Search Works Now

The shift didn't happen slowly. Between 2024 and 2026, Al fundamentally changed how

people find information.

DATE

2024

Jan 2026

Feb 2026

2026

WHAT HAPPENED

Google launches Al
Overviews (summaries at
top of results)

Gemini 3 becomes default
for Al Overviews globally

Gemini 3.1 Pro released +
hover pop-up source links

Al Mode: seamless
conversational follow-ups
(75M+ daily users)

IMPACT

Zero-click rate climbs
sharply for informational
queries

Better reasoning, more
cited sources,
conversational follow-ups

Sources get descriptive
previews — some click
traffic returns

Users stay inside Al for
entire research sessions



How Al answers a question (super simple)

0 Scan

Al scans trusted, high-quality web sources in real time

Select

Chooses the clearest, most credible answers that match the question

Writes a clean summary in its own words, cites 3-5 sources

Stop

e Summarize

User often has their answer — no click needed. Zero-click = new normal.

75M+ 3-5 ~60%

Daily Al Mode users (early Sources cited per Al answer — Zero-click rate for
2026) everyone else invisible informational searches (est.
2025-2026)
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CHAPTER 3 - WHAT IS GEO?

GEO: Write So Al Wants to Quote You

GEO = Generative Engine Optimization.
Simple version: Write and build content so Al tools quote, recommend, or mention you
in their answers — across Google Al Overviews, Gemini app, ChatGPT, Perplexity, and

more.

\

OLD SEO GOAL NEW GEO GOAL

- Rank high on Google page 1 v Get cited in Al summaries

- Get searchers to click your link v Be the trusted source Al quotes

- Measure: clicks, organic traffic v Measure: mentions, citations, brand
- Win: you're in position #1 presence

v Win: Al says your brand name

I Real data: Pages that answer the question in their very first sentence get quoted by
Al up to 2x more often than pages that save the answer for later. The single biggest
change you can make is how you start.

Myths About Al Search — Busted

(

x Myth: SEO is dead
- False. Technical basics + quality still determine what Al sees. GEO layers on top of good
SEO — you need both.

x Myth: Al replaces websites

- False. Al summarizes from websites. Strong sites get cited more. Your site is still essential.

x Myth: You can't influence Al answers
- False. Clear structure, credibility, citations, freshness — all help Al prefer and quote your

content.

x Myth: Keywords don't matter anymore

- False. Keywords still matter — used naturally and intent-focused, not stuffed.



§ Why GEO urgency now? ChatGPT has 800M+ weekly users. Gemini has 750M+
monthly. Al adoption is accelerating. No citation = no visibility for a massive and
growing share of your audience.
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CHAPTER 4 - THE VISIBILITY PYRAMID

Where You Need to Win in 2026

The pyramid shows how visibility stacks. Miss the base, and nothing above works. Nail it all, and
Al can't ignore you.

i Al Citations The prize — being
& Mentions named in Al answers

| Brand Mentions PR, Reddit, Quora, social,
Across the Web consistent brand signals

High-Trust Content (E-E-A-T)Real experience, expertise, author bios, cited sources

Technical FoundationFast site - Mobile-friendly - Schema markup - Clean structure

What Al Engines Prefer in 2026

( (
Loves x Avoids
v Clear definitions right up front Salesy, pushy language
v Structured answers (bullets, lists) Walls of text, no structure
v Credible sources + citations Vague, fluffy answers
v Real experience (first-hand stories) No sourcing or evidence

v Neutral, helpful tone Thin, outdated pages

X X X X X X

v Fresh, recently updated content Generic, Al-spun content
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CHAPTER 5 - THE GEO WRITING FORMULA

Your Go-To Template for Al-Quotable
Content

Use this on every key page. It mirrors exactly how Al wants to consume information.

a Question (H2 Headline)

Match what people actually ask Al. Use natural language — "What is GEO?" not "GEO
Definition 2026"

e Direct Answer (1-2 sentences)

Al grabs the first 100—-200 characters. Put your clearest, most accurate answer right here —
no fluff.

Bullet Explanation

3-5 clear points. Scannable. Each one adds context or a dimension the direct answer missed.

Evidence (Stats, Studies, Quotes)

Princeton research: adding stats boosts Al visibility +37%; citing sources +40%. Numbers =
trust signals.

Real Example (Your Experience)

First-hand story, test result, or case study. This is what separates citable content from
generic filler.

Quick Summary

One sentence reinforcing the main point. Gives Al a clean quote to pull if it needs a soundbite.

Formula in Action — "What is GEO?"

Q: What is GEO?

Direct Answer: GEO (Generative Engine Optimization) means making your content easy
for Al tools like Gemini and ChatGPT to quote and recommend — so you stay visible even
when users don't click through.

Bullets: Old SEO = rank for clicks - New GEO = get cited in summaries - Focus: clarity,
trust, structure

Evidence: Adding stats boosts Al visibility +37%; citing sources +40% (Princeton, 2024)
Example: A headphone review site added first-hand testing data + decibel stats - now




cited in "best noise-cancelling 2026" Al answers
Summary: Write helpful, structured, credible content - Al wants to quote you.

SEE THE DIFFERENCE

( (
x Al skips this Al quotes this
"Schema markup has been around for over "Schema markup is code you add to your
a decade. First introduced as a website that tells Al exactly what your
collaboration between Google, Bing, Yahoo, content means — who wrote it, what it's
and Yandex, it has evolved significantly. In about, and what your page is about, so Al
the modern era of Al-powered search, doesn't have to guess."
understanding its role has become more
important than ever..."

\ \

Left buries the answer under history. Right answers immediately — exactly what Al engines extract and quote.
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FAQ - CHAPTERS 4-7

Frequently Asked Questions

Covering the Al Explosion, GEO basics, and the Writing Formula sections.

On the Al Explosion
When did Google launch Al Overviews and what changed? v
Google launched Al Overviews in 2024. By Jan 2026, Gemini 3 became the default engine

— offering better reasoning, conversational follow-ups (Al Mode), and smarter source
selection. Zero-click rates climbed sharply for informational queries.

What is Al Mode and why does it matter? v
Al Mode allows seamless conversational follow-ups — users can keep asking questions

without losing context. With 75M+ daily users in early 2026, it means people spend entire
research sessions inside Al, rarely clicking to external sites.

Why do clicks drop for informational queries? v
Al gives complete answers + citations in one summary. Users get what they need without

clicking. This "zero-click" pattern is now the majority for how-to, what-is, and comparison
searches.

On GEO & Myths
What's the difference between SEO and GEO? v

SEO = optimize to rank high for clicks. GEO = optimize to be cited/mentioned for authority,
even in zero-click scenarios. GEO builds on SEO — it doesn't replace it.

Can you actually influence what Al says about you? v
Yes — clear structure, credibility indicators, freshness, and cited evidence all help Al prefer

your content. You can't guarantee it, but you can make your content much easier for Al to
quote confidently.

Is the GEO market just a trend? v



No — GEO is a multi-billion dollar growing industry. Tools like Semrush Al Optimization,
Profound, and others now track Al visibility specifically. Projected to be a $7B+ market by
2031.

On the Pyramid & Formula
What's at the base of the Visibility Pyramid and why? v
Technical foundation — fast site, mobile-friendly, schema markup. Without it, nothing above

works. Al can't cite a slow, broken site easily, and crawlers may skip poorly structured
pages.

Why put a Direct Answer right up front in the formula? v
Al grabs the first 100-200 characters of your answer for summaries. If your best, clearest

answer isn't in those opening sentences, Al may skip your page entirely for one that leads
with clarity.

Why does the formula include a "Real Example"? v
First-hand experience is a core E-E-A-T signal. Al prefers content written by people with

real experience. A concrete example (your test, your case study) signals genuine expertise
and makes content more citable.

How often should | update content for freshness? v
At minimum yearly. In 2026, Al has a recency bias — more recent content gets preferred,

especially for fast-moving topics like Al tools, statistics, or industry trends. Add an
"updated" date visibly on every page.
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CHAPTER 6 - 3-LEVEL GEO CHECKLIST

From Beginner Wins to Advanced
Scale

Start at Beginner. Complete all items before moving up. Each level builds on the previous.

Advanced
Scale Visibility

Beginner Intermediate
Quick Wins — Start Here Build Trust & Structure

Clear, direct answers up
front

Add FAQ or Q&A sections

Simple language, short
sentences

Show "last updated" date

Use bullets/lists (no text
walls)

Match question headlines
to real queries

Mobile-friendly layout
check

Add your page title to
match intent

Add schema markup (FAQ,
HowTo, Article) — think of
it as a name badge for
your website that tells Al
exactly who you are and
what your page is about

Show first-hand
experience (bios + "l
tested")

Include original data/
images/stats

Link to credible sources
Author bio on every page

Keep content fresh (yearly
minimum)
Use GEO Writing Formula

on key pages

Add internal links to

related pages

Digital PR for brand
mentions

Guest posts + Reddit/
Quora participation

Wikipedia-level entity
building

Track Al citations (manual
prompts)

Use tools: Semrush Al,

Profound

Cross-channel alignment
(social + web)

Build original research /
data assets

Consistent brand signals
across web

B Pro Tip: Don't skip levels. Beginners who try Advanced tactics without a solid
technical foundation and strong content will see little to no GEO benefit. Build the base
first.

1-2 hrs 1 week

Time to complete Beginner
checklist on one page

30 days

Full Advanced cycle for
consistent Al mention growth

To apply Intermediate level to
your top 5 pages
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CHAPTER 7 -

30-DAY GEO STARTER PLAN

One Month to Your First Al Citations

Follow this weekly plan to go from zero GEO to regularly showing up in Al answers.

[ Week 1: Audit & Clean

Pick your 5-10 most important pages
Identify thin or outdated content
Add basic schema markup to each

Check mobile-friendliness (Google's
Mobile Test)

Verify site speed (PageSpeed Insights)

Note which pages answer real questions

Week 3: Build Authority

2

Add or update author bio pages
Reach out for 1-2 guest post opportunities

Share updated pages on social + relevant
Reddit/Quora

Look for HARO / Connectively
opportunities

Ensure consistent brand info across
directories

Check if a Wikipedia entry makes sense

# Week 2: Rewrite for Al

Apply the GEO Writing Formula to each
page

Add direct answers in first 2 sentences

Convert paragraphs to bullets where
possible

Add stats and evidence with sources cited
Include a first-hand example or test result

Update the "last modified" date

Week 4: Track & Adjust

Ask Gemini, ChatGPT, Perplexity your key
topics

Note: Are you cited? What is cited?

Study cited pages — what do they do
differently?

Tweak low-performing pages (add
missing signals)

Track in a simple spreadsheet (date,
query, cited Y/N)

Plan next month's focus based on findings

I Remember: Start small — one rewritten page can get you cited. The shift is real, but

the basics (helpful content + trust) still win. You've got this — make Al want to quote

you.

SEO to GEO: The Pocket Guide - 2026 Edition
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CHAPTER 8 -

GLOSSARY + FINAL NOTES

Quick Reference: Key Terms

TERM

GEO

Al Overviews

E-E-A-T

Citations

Zero-Click

Al Mode

Schema Markup

Entity

Panda / Penguin

Hummingbird

WHAT IT MEANS

Generative Engine Optimization — writing
so Al tools quote/recommend you in
answers

Google's Al summary boxes at the top of
search results (powered by Gemini 3 in
2026)

Experience, Expertise, Authoritativeness,
Trustworthiness — Google's quality
framework

When Al mentions your source, brand
name, or links back to your content in a
summary

Search result where the user gets their
answer without clicking any external link

Google's conversational Al follow-up
system — users ask multiple questions in

one session

Code added to pages to help Al understand
content structure (FAQ, HowTo, Article

types)

A named person, place, brand, or concept
that Al can reliably identify and associate
with facts

Google updates (2011-2012) that penalized
thin content and spammy links respectively

2013 Google update enabling full-question
understanding and intent-based search



Final Note: Start Small, Win Big

(
One rewritten page can make a difference.

The Al shift is real — but it's not scary. The fundamentals (helpful content + real
expertise + technical soundness) still win. GEO just means applying them with Al in
mind.

Start with your top-performing page. Apply the formula. Update the date. Add your
bio. Then track what happens in Gemini and ChatGPT. You'll be surprised how fast
things move.

"Make your brand the one Al trusts —
and users won't need to look anywhere else."

Your 2026 GEO mantra - Share this with anyone who needs the update >
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LOOKING AHEAD - WHAT'S NEXT?

What Al Search Looks Like in 2027

The shift is still accelerating. Here are five changes heading your way — and why the skills in this

guide prepare you for all of them.

Al will do things for you — not just answer questions
Ask "book me a hotel in Paris under £150" and Al won't just recommend — it'll check
prices, compare options, and book it. Your content needs to give Al the information it

needs to act, not just respond.

Al will understand photos and videos — not just text
Al is learning to read infographics, product images, and video content. If your visuals have
clear descriptions and useful information, they'll become citable sources — not just

decoration.

f Al will remember your past questions
Two users asking the same question will get different answers tailored to their history. Your

brand needs to be consistently trustworthy across many interactions — not just one.

More websites will be read by Al than by humans
Al bots are already the fastest-growing visitors to most websites. Writing for Al readability

isn't optional — it's how your content reaches people at all.

i Being trusted by Al will matter more than being on page one
Rankings won't disappear overnight, but they'll matter less with every passing month. The

brands Al learns to trust now will have a compounding advantage for years.

Good news: Everything in this guide — clear answers, strong structure, real authority
— is exactly what every future version of Al search will reward. Start now and you're
already ahead.
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FAQ - CHAPTERS 8-9

Frequently Asked Questions

Covering the 3-Level Checklist and 30-Day Starter Plan sections.

On the 3-Level Checklist
What's the easiest Beginner win to do right now? v

Add a clear, direct answer in the first 2 sentences of your most important page, then add a
FAQ section to that page. These two steps alone significantly improve Al quotability with
minimal effort.

What does "adding schema markup" mean for a beginner? v

Think of schema markup as a name badge for your website — it tells Al exactly who you
are, what you do, and what your page is about, so it doesn't have to guess. Technically, it's
structured code added to your page that labels your content (e.g., that it's a FAQ, a How-To
guide, or an Article). Free online generators (like Schema Markup Generator) let you do it
without coding.

Why split the checklist into levels? v
Because trying Advanced tactics without a solid content foundation is wasteful. Beginners

build quotability; Intermediate adds trust; Advanced scales that trust into widespread
citations. Each level depends on the previous.

What tools help track Al visibility at the Advanced level? v
Manual prompts in Gemini, ChatGPT, and Perplexity (search your key topics and note if

you're cited). Paid tools: Semrush Al Visibility, Profound, Erlin. Track in a simple
spreadsheet to spot trends.

On the 30-Day Plan
What should Week 1focus on and why? v
Audit — identify which of your pages are thin or outdated before rewriting anything. Fixing a

bad foundation before adding GEO signals saves you from doing double the work later. Pick
your 5-10 most important pages.



How do | actually track if I'm being cited by Al? v
Open Gemini, ChatGPT, and Perplexity. Search your main topics ("best [your niche] in

2026," "what is [your service]"). Note whether your brand appears. Screenshot results
weekly. Track in a spreadsheet.

What if Week 4 shows no citations — what next? v
Study what IS cited for your queries — visit those pages and analyze: Are they more

structured? Do they have more evidence? Does the author bio show more expertise?
Borrow what works and apply to your pages.

How long until you see GEO results? v
Varies widely — some pages can appear in Al citations within days of being updated; others

take months of authority-building. The key is consistent, iterative improvement rather than
one-off changes.

What's the single most important thing to remember? v

Start small — one rewritten page can get you cited. Don't wait for a perfect strategy. Pick
your best page, apply the GEO formula, track results, and iterate from there.
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FINAL TEST - 50 QUESTIONS TO CHECK UNDERSTANDING

O Final Test — Part 1 (Q1-25)

Click "Show Answer" on each question to reveal the correct answer. Track your score at the end!
Section A: Match the Era (Q1-10)
@ Which era is this? "Keyword stuffing worked best — put them in title, URL, and text

for top rankings." Show Answer

Which era did Panda & Penguin define? Show Answer

Hummingbird understood full questions instead of just keywords. Which era?

Show Answer

E-E-A-T and Helpful Content Updates were central to which era?

Show Answer

Gemini 3 powering Google Al Overviews globally belongs to which era?

Show Answer

Mobilegeddon, which favored mobile-friendly sites, happened in which era?

Show Answer

Helpful Content Updates, rewarding "people-first" writing, belong to which era?

Show Answer

RankBrain — early Al to understand search intent — was released in which era?

Show Answer

Zero-click searches becoming the majority for informational queries is a hallmark

of which era? Show Answer



@ BERT improved Google's natural language understanding. Which era?
Show Answer
Section B: True or False (Q11-20)

@ True or False: Old goal = rank #1 for clicks. New goal = get cited for authority.

Show Answer

@ True or False: Al Overviews often answer questions without any click needed.

Show Answer

@ True or False: SEO is completely dead in 2026 — only GEO matters.

Show Answer

@ True or False: GEO means write so Al wants to quote you in answers.

Show Answer

@ True or False: Keywords no longer matter for GEO in any form.

Show Answer

@ True or False: Good technical SEO still feeds what Al can see and cite.

Show Answer

@ True or False: Gemini 3 is the default for Google Al Overviews as of January 2026.

Show Answer

@ True or False: The Feb 2026 update added hover pop-ups with source previews in

Al Overviews. Show Answer

@ True or False: Zero-click rate hit approximately 60% for informational searches.

Show Answer

@ True or False: Al prefers salesy, promotional tone when choosing sources to cite.

Show Answer



Section C: Multiple Choice (Q21-25)

@ Which analogy best describes new Al search (Gemini 3)?
a) Librarian handing you a list of books

b) Smart teacher summarizing the best sources for you

Show Answer

@ What's at the TOP of the GEO Visibility Pyramid?

a) Technical SEO (fast site, mobile)

b) Mentions/citations in Al answers Show Answer

@ What's the FIRST step in the GEO Writing Formula?
a) Add Evidence (stats/studies)

b) Lead with a Question matching what people ask Al Show Answer

@ The Beginner GEO checklist includes:
a) Wikipedia entity building

b) FAQ format and clear direct answers Show Answer
@ Week 2 of the 30-Day GEO Plan focuses on:
a) Auditing and fixing thin/outdated pages

b) Rewriting pages using the GEO Writing Formula Show Answer
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FINAL TEST - PART 2 (Q26-50)

0 Final Test — Part 2 (Q26-50)

Section C continued: Multiple Choice (Q26-30)

@ Adding stats and citing sources in your content boosts Al visibility by
approximately:
a) +5-10%

b) +37-40% Show Answer

@ Which is an Advanced GEO checklist item?

a) Simple language and short sentences

b) Digital PR for brand mentions Show Answer

@ Al Mode (seamless conversational follow-ups) had approximately how many daily
users in early 2026?

a) 7.5 million

b) 75 million Show Answer

@ In the GEO Writing Formula, "Real Example" serves which purpose?
a) Adds length to the page for SEO

b) Shows first-hand experience, strengthening E-E-A-T

Show Answer

@ Why does 2026 GEO claim "even zero-click wins"?
a) Clicks don't matter at all anymore

b) Being cited in Al answers builds brand visibility even without a website click

Show Answer

Section D: Short Answer (Q31-40)
@ What does E-E-A-T stand for? Show Answer

@ Name one Gemini update that happened in early 2026.

Show Answer



Why does content freshness matter for GEO in 2026?

Show Answer

What is schema markup and why does it help GEO?

Show Answer

Give one example of "real experience" content that strengthens Al quotability.

Show Answer

Name one Al tool besides Gemini that cites sources in answers.

Show Answer

What Feb 2026 change helped publishers potentially regain some click traffic?

Show Answer

What is the projected GEO market size by the early 2030s?

Show Answer

Why does Al prefer neutral/helpful tone over promotional tone?

Show Answer

What's the final encouragement from the guide?

Show Answer

Section E: Scenario / Application (Q41-50)

@ Your page ranks #1 on Google, but Al cites your competitor instead. Why might this

happen? Show Answer

@ What's the very best first step to start GEO today on a limited budget?

Show Answer

@ A user asks "best headphones 2026" in Gemini. How do you get cited in that

answer? Show Answer



After Week 4 of the 30-Day Plan, you still have no Al mentions. What's your next

3
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Show Answer

Why should every page have an author bio? Show Answer

L[}y How does digital PR and Reddit participation help GEO?

Show Answer

Your page has only 200 words and no sources cited. What will Al likely do?

Show Answer

:1:33 You have no budget for paid tools. How do you track GEO visibility right now?

Show Answer

L]y What's the biggest single mindset shift from SEO to GEO in 2026?

Show Answer

Complete this sentence: "You've got this because..."

Show Answer

BONUS: SPOT THE AI-QUOTABLE VERSION

Q Which opening would Al most likely quote?

a) "Email marketing has been a cornerstone of digital strategy for decades. In this
comprehensive guide, we'll explore why it remains relevant and how to get started..."

b) "Email marketing is the practice of sending targeted messages to a list of subscribers

to build relationships, promote products, and drive sales."

Show Answer

e A blog post about "best CRM software" starts: "Choosing the right CRM can feel

overwhelming. There are hundreds of options, and the market changes every year..." —

What's wrong with this for Al? Show Answer

e You're rewriting a page about "what is SEO." Your current opening is 4 sentences of

history. What's the GEO fix? Show Answer



0/50

Questions answered - Keep going, check all 50!

40-50 correct: [ You're Al-visibility ready! Start your 30-day plan now.
25-39 correct: | Good foundation. Re-read the sections you missed.
Under 25: | No worries — go back through the guide once more and retake!
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YOU FINISHED! - WHAT'S NEXT?

0 You've Finished the Pocket Guide!

You now understand the full SEO - GEO shift. Start with one page, apply the formula, and

track your first Al citation. Ready to go deeper?

If you scored 40+: You're set to start winning Al visibility today! Begin your 30-Day

Plan now — Week 1 starts with auditing your top 5-10 pages.

Ready to Go Deeper?

S19
Notion Template Pack

GEO formula worksheets, checklist trackers,
30-day plan calendar, rewrite examples — all
in Notion, ready to use.

$97
E 1-on-1 GEO Audit

Submit 3 pages - get personalized feedback
on Al quotability, missing signals, and exact
rewrites to boost citations.

Bonus Resources (Free)

$49
Video Mini-Course

5 short videos walking through rewriting a
real page + tracking visibility in Gemini/
ChatGPT. See the formula in action.

Free
g Al Visibility Newsletter

Monthly: fresh 2026 GEO tips, case studies,
prompt examples, and new Al search insights
delivered to your inbox.

v Top 10 Prompts to Test Your Al Visibility — use in Gemini/ChatGPT to score your

current citability

v GEO Quick Audit Checklist PDF — the Beginner level list as a printable one-pager

v Visibility Pyramid Infographic — shareable graphic for your team or social posts

v Private Community — Discord/Reddit for readers to share citation wins and tips

§ want to go deeper?

The GEO Lab publishes free experiments testing what actually gets cited by Al — with

real data, not guesswork. See what's working right now at thegeolab.net/log



Find everything at: thegeolab.net
References: Gemini 3/3.1 Pro - Google Al Overviews - Semrush Al Visibility - Princeton
GEO Research 2024 - Gartner 2026 Search Report

"Write so Al wants to quote you.
Make your brand the one it trusts."

Share this guide with anyone who needs the 2026 update - thegeolab.net
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